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Principles of Marketing

Student will learn the role of marketing in the
management of organizations including companies. Also,
students will learn how various techniques of
marketing can be used in the establishment of
organization's strategic and tactical plans through
lectures, case analysis, and discussion.
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Glohal Leadership

This course will provide a new framework on what
global “leadership” entails, along with developing an
understanding for the skills and knowledge to how
best address leadership opportunities now and in the
future. Students’ ability to understand and apply
diverse approaches to the leadership in organizations is
emphasized by readings and case analyses of pertinent
management materials. The emphasis is on building a
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sound grasp of good practice, and on developing the
ability to apply such knowledge to actual global
business problems.
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Glohal Business Ethics

The reason for rapidly increasing accounting fraud
and embezzlement of companies is the lack of ethical
qualities of entrepreneurs or managers. This course
deals with several ethical issues to foster ethical
literacy for students who will become entrepreneurs or
managers in the future.
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Computing for Business
This course emphasizes the capabilities of
Microsoft Office software and their
applications in business. The course will
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provide a solid foundation of knowledge about
skills that students must develop to
effectively use computerized decision tools for
typical business problems. Specific objectives
include developing a strong ahility in using
Microsoft Word, Excel, PowerPoint and Access
software as tools for business communication
and decision-making.
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Presentation Skills for Business

The ability to present and communicate professionally
is one of the most essential skills that employers.
Thus, the course gives the student an opportunity to
build and practice powerful business presentation
skills. The students will also learn how to transform
their Global Business Knowledge into persuasive and
impactful presentaitons for a range of professional
business settings.
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Business Communication
This course deals with a variety of written and oral
communication in a business setting. Students will
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learn different kinds of communication skills such as
memo, email, analysis report, proposal, presentation,
interview or etc. In the middle of class, students will
learn communication skills in the real life situations,
which will lead students to write and speak effectively
in work environment.
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Digital Marketing

This course provides a hroad overview of the digital
marketing techniques needed for successful marketing
campaigns in a digital economy. Students will gain a
fundamental understanding of the digital marketing
core principles needed for the 21 century consumer.
Topics will include web page design, analytics, search
enjine optimization(SEO), pay per click, email
marketing, social media marketing and mobile
marketing.
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Business Statistics

Students will learn ahout statistics as a methodology
for quantifying information. Students experiencing
successful business practice by separating and analyzing
various information.
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Business Research Methods

Building on Principles of Research Design this course
aims to extend and deepen the understanding of
different research approaches and methodologies in
order to prepare students for their own research
projects in their business discipline. This course will
assist students in identifying, discussing and
formulating a research problem, in selecting and
applying appropriate research approaches and methods
of inquiry(both quantitative or qualitative),and in
presenting their results.
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Principles of Investment
To introduce students to the fundamentals of
finance and to the world of financial
markets. We will discuss cash flow, financial
statements, stock and bond valuation, the
fundamentals of investing, risk and return,
portfolio construction, financial planning and
budgeting.
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International Business Management

This course teaches students to develop as a glohal
expert on the husiness stage by learning confidence,
linguistics skills, and professional attitudes. Students
can learn the basic practices and postures required in
the actual business market.
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Consumer Behaviour

This course aims to acquire overall consumer-related
knowldege such as consumer decision-making process,
information processing process, and related factors to
establish  effective ~ marketing  strategies  hy
understanding consumer needs and behavioral changes
due to environmental changes surrounding consumers.
About 2/3 of the total class time consists of lecture
style classes by professors, and the remaining 1/3
understand what they learned earlier through
presentations and discussions by team. In particular,
research efforts on team tasks other than class hours
are required.
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Advanced Business and Technical Writing

This course teaches students how to write effective
business documents, memos, and reports. By studying
repetitive learning and new writing methods and later
acquring compositions in advanced expressions on
international business and technical issues, stduents
can use professional writing when they are employed.
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Financial Management

Based on a basic understdanding of asset
valuation using the present price concept,
which is the basis of financial management,
capital budget and portfolio theory, CAPM,
and capital cost, the subject aims to
understand market efficiency, capital
structure theory, corporate dividend policy,
and operating capital management, which are
deeply related to actual corporate financial
activities. It also includes a brief introduction
to corporate financial analysis, financial
planning, and financial derivatives that have
recently attracted attention.
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Human Resource Management

Human resources have strategic importance as a
factor in creating an organization’s competitive
advantage. This course deals with basic theories and
systems ~ on  personnel  management (selection,
development, evaluation, compensation, promotion,
retirement, etc.), and development of practical and
in-depth thinking skills for personnel management
through case studies.
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New Product Design

This course is a course to understand and experience
the design thinking mindset and process for the
purpose of developing creative products or systems to
solve social problems by forming a multidisciplinary
team. In this course, students ohserve and empathize
with social problems to cultivate integrated thinking
and creative problem-solving skills, experience and
understand the design thinking process by week, and
implement prototypes with minimal functions.
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International Trade Practices

In this course, students will learn a key
understanding of international trade practice. Students
will learn practical imports, exports, and marketing in
the international market and mainly how international
trade tariffs and provisions apply to practice.

00000 oFA]o}A-H] A4 3-3-0
719e] PR e &) fleixs HA 2Rl A

2o} Y=g BAa3 olalslol Atk o] 9L £
AWA 8 A% BAH0R AR opAloL 2H)% B

H
o T
AAo g Sjec

207 479 92
Aok amAe] W %
7k kAot 7k AP B 29 A1 Al o
¥ BAS WS Ardh oblel Fobel @A)
PPIY kst a4 e 2 g ol e A
S 28 ZE2 at oY olge Vet opo}
F719 QA PGS 2 SgEe) AlA, A
49 ehIgel el o 2ol ol 4 Qe Bk

Asian Consumer Analysis

In order for companies to be good at marketing, they
must first analyze and understand consumer psychology
and needs. This class begins with Chinese consumer
and market analysis and expands to Asian consumers
and markets. This class includes the rise and role of
the Internet, the special role of brand strategy, the
role of consumer research, and the response of
managers and consumers to various marketing
activities. This course explains various issues using
experience and oerational examples from China and
other Asian countries. The purpose of this class is to
provide a brief overview of current marketing
strategies and consumer psychology and behavior in
Asian countries.
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International Logistics Management

This course introduces the concept of the principles
and methods of logistics systems that students have in
multinational companies or other global companies. It
mainly deals with factors that affect the relationship
between international logistics and companies, such as
strategic planning and production, production and
human resource, and geographical characteristics.
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International Business Negotiation

This course aims to provide an understanding of
negotiation theory and negotiation process and to show
how negotiation theory and process are applied in the
interaction of corporate managers from various
cultures.
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E-commerce in China

This course teaches knowledge for understanding the
business concept and technology of the currently
illuminated e-commerce. Students will analyze recent
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issues, understand the process, and focus on learning
e-commerce among them. Students can develop current
execution processes such as  e-commerce and
problem-solving skills. In particular, students will
understand China’s e-commerce deeply.
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Contemporary International Business Issues

This course is to introduce students to international
business issues and problems facing the present era.
Students can critically read, understand, and critically
evaluate issues in the current business market to
discuss various solutions.
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Glohal Business Strategy

This course focuses on issues that require strategic
management in the international business field.
Studnets will learn an analytical and strategic
approach. Stduetns will improve practical information
and abilities in accordance with the current trend of
highlighting the importance of strategic management.
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International Advertising and Promotion

The purpose of this course is to provide an
understaning of branding, strategic planning, creative
tactics, and media planning within an integrated global
marketing paradigm. The course will explore the roles
of advertising, diriect marketing, digital and social
media marketing, sales promotion, and public relations
from an international perspective. This course provides
an in-depth discussion of advertising and promotion as
key tools in global marketing.
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Global Entrepreneurship

In this course, sutdents will learn the knoledge and
ahility to operate a new company. The main topic deals
with the definition of technology entrepreneurship and
it is a class that can build knowledge related to the
process of extinguishing a new company.
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Technology and Innovation Management

This course teaches in-depth how information
technology has affected business innovation at the
industry level, how to incorporate information
technology into changes at each level, ,how to
creatively use information technology and business |,
how to design business and industries using given
information technology.
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Global Business Capstone I
1. This course is the process of discovering promising
business items that have recently emerged and
preparing for the start-up and foreign capitalization
of the business. FEach team develops the ability to
discover husiness items, analyze husiness stages,
establish market research and marketing plans,
estimate required resources and establish business
models, and prepare business plans for foreign
investors.
2. Through successful start-up cases, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about start-ups
and be motivated to do start-ups in the world.
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Global Business Capstone Il

1. This course is the process of discovering promising
business items that have recently emerged and
preparing for the start-up and foreign capitalization of
the business. Each team develops the ability to
discover business items, analyze business stages,
establish market research and marketing plans,
estimate required resources and establish business
models, and prepare hbusiness plans for foreign
investors.

2. Through successful overseas expansion, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about overseas
expansion  of businessses and  he
motivated to develop overseas markets.

domestic
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Convergence Capstone I
1. This course is the process of discovering business
items among the high-tech fields that have recently
emerged and preparing for the start-up and
attraction of forign capital. Each team develops the
ability to discover business items, analyze business
stages, establish market research and marketing
plans, estimation required resources and establish
business models, and prepare business plans for
foreign investors.

2. Through successful start-up cases, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about start-ups
and be motivated to do start-ups.
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Convergence Capstone Il
1. This couirse is the process of selecting business
items that can enter overseas from high-tech or
products that Korea is competitive in and preparing
for successful entry into the country. Each team
develops the ability to discover business items, analyze
market research and institutional obstacles in the
country, establish marketing and market development
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plans, estimate required resources, and establish
business models, and prepare business plans.

2. Through successful overseas expansion, systematic
education, and team collaboration, students can
overcome vague prejudice and fear about overseas
expansion of  domestic  businessses and e
motivated to develop overseas markets.



